
 

Y9 Media Studies Tech Award Curriculum Overview
  Unit/ Topic 

Key Skills/ Essential Knowledge in 
prep for Level 2 Qualifications Formative/ 

Summative 
Assessment 

Assessment 
Points Literacy and Numeracy 

Skills Key Words/ Terminology Homework 

Te
rm

 1
  

Component 
1: Exploring 
Media 
Products 

 

LAA: 
Investigate 
media 
products 

 

A1: Media 
products, 
audiences and 
purpose 

A1: Media products, 
audiences and purpose  

 

Learners will analyse a range 
of past and present products 
from the interactive, moving 
image and audio sectors. 

 

They will examine how 
media products are 
constructed to engage 
audiences for certain 
purposes. 

 

They will examine a range of 
products from the three 
sectors and analyse how 
features have been included 
to appeal to a range of 
audiences.  

 

 

 

 

Formative 1 – 
PowerPoint on 
past and present 
Marvel products, 
analysing how 
they have 
changed 
throughout the 
years, their 
purpose and how 
they appeal to a 
range of 
audience (links 
to A1).  

 

 

Formative 2 – 
PowerPoint on 
genre and 
narrative and 
how people, 
places, events 
and issues are 
represented.  

 

 

Term 1  

Week 1 

 

 

 

 

 

 

 

 

 

Week 8 

 

 

 

 

 

 

 

Students will show 
their analytical skills 
through written reports, 
using relevant 
examples to support 
their ideas. 

 

Students to research 
past and present 
products within the 
Marvel universe, 
focusing on the 
interactive, audio and 
moving image sectors.  

 

Written reports will 
show an understanding 
of genre and the use of 
hybridity. 

 

Representational 
factors will be 
investigated and 
analysed, using texts to 
support their ideas.  

 

- Hybrid 
- Socio economic audience 
- Mise-en-scene 
- Diegetic sound 
- Non-diegetic sound  
- Typography 

To examine how a 
media product of 
your choice appeals 
to a socio economic 
audience.  

 

To analyse the 
advantages and 
disadvantages of 
moving image 
products 

 

To investigate audio 
products and their 
target audiences.  

 

To analyse the 
features of a 
magazine and how it 
appeals to a range of 
audiences. 

 

 



 

Summative – 
coursework-
based question 
based on genre 
and the 
representation 

 

Week 12 

  

 

 

Te
rm

 2
  

Component 
1: Exploring 
Media 
Products 

 

LAB: Explore 
how media 
products are 
created to 
provide 
meaning and 
engage 
audiences. 

 

B1: Genre, 
narrative, 
representatio
n and 
audience 

B1 Genre, narrative, 
representation and audience 
interpretation 

 

Students will select one 
sector to examine – 
publishing, audio, interactive 
or moving image to explore 
how genre, narrative and 
representation work 
together to engage their 
target audience.  They will 
examine these issues through 
a variety of products related 
to their chosen media sector 
e.g. moving image – 
TV/films/promotional 
campaigns such a films or TV 
trailers. 

Formative 1 – 
analysis of genre 
and how it is 
shown in 
moving image, 
audio and 
publishing 
products. 

 

Formative 2 - 
PowerPoint on 
how genre, 
narrative and 
representation 
are shown 
through a variety 
of texts linked to 
their chosen 
sector 

 

Term 2 

Week 1 

 

 

 

 

Week 8 

 

 

 

 

 

 

 

Annotation work on 
how representation is 
shown in texts from the 
publishing, moving 
image, interactive and 
audio sectors, 
explaining the effect on 
a potential audience.  

 

Analysis of how genre 
and hybrids are seen in 
film posters, trailers 
and magazines. 

 

Analysis of the codes 
and conventions of 
products from the 
publishing, audio, 
interactive and moving 
image sectors.  

 Generic characteristics 
 Iconography 
 Sub-genres 
 Subversion 
 Repetitions and difference in 

media texts 
 Narrative structures 
 Mode of address 
 Audience positioning 
 Stereotyping 
 Passive audience 
 Active audience 
 Preferred readings 

 

To analyse a film 
poster, highlighting 
representational 
issues and generic 
characteristics. 

 

To consider how 
passive and active 
audiences might 
respond to a variety 
of media products 
and why. 

 

To consider how 
stereotypes are shown 
in a media text of 
their choice. 

 



interpretatio
n 

 

 

 

Summative – 
Analysis of how 
publishing and 
moving image 
products show 
representational 
issues and how 
genre 
conventions are 
used to appeal to 
a target 
audience.  

Week 12 

 

 

 

 

 

 

 

 

 

 

Mock-up of a film 
trailer or a film poster 
that shows the codes 
and conventions of 
generic characteristics.  
Representational issues 
will also be analysed 
and a report done on 
how the product 
appeals to target 
audiences.  

To develop a 
narrative for a set 
brief task.  

 

  

Te
rm

 3
  

Component 
1: Exploring 
Media 
Products 

 

LAB: Explore 
how media 
products are 
created to 
provide 
meaning and 
engage 
audiences. 

 

 

B2: Media production 
techniques  

 

Pupils will deconstruct media 
products to examine how 
media production techniques 
combine to create meaning 
for audiences.  

Formative 1 – 
Deconstruction 
of a product of 
their choice, 
analysing how 
meaning is 
created through 
various 
production 
techniques. 

 

 

Formative 2 – A 
mock-up of a 
product from a 
sector of their 
choice, 
combining 

Term 3 

Week 1 

 

 

 

 

 

 

 

Week 8  

 

 

 

Analysis of the 
different codes and 
conventions used 
within the moving 
image, audio, 
interactive and 
publishing sectors. 

 

Annotation work on 
how meaning is shown 
through the production 
techniques shown 
within a media text.  

 

To produce a plan for a 
mock product within 
the moving image, 
audio, interactive and 

- Camera techniques and shots 
- Lighting techniques 
- Editing techniques 
- Sound design 
- Usability 
- Playability 

 

Analysis of a product 
of their choice, 
examining how the 
different codes and 
conventions are used.  

 

Planning for a mock 
media product within 
the moving image, 
audio, interactive and 
publishing sector. 

 

Independent research 
and analysis of 
editing, camera and 
lighting techniques 
that are used in 



B2: Media 
production 
techniques  

 

 

 

 

 

 

 

 

features to create 
meaning.  

 

 

Summative – 
Analysis of texts 
from the moving 
image and 
publishing 
sectors of how 
meaning is 
conveyed 
through the 
various codes 
and conventions 
shown.  

 

 

 

Week 12 

publishing sector, 
explaining how 
different codes and 
conventions would be 
used to create meaning 
to a target audience.  

professional media 
products.  

 

 

 


